Abundance

The appearance of abundance leads shoppers to take more of an item. The
opposite is also true: decreasing the visibility of a food will result in less being
taken.




Create the appearance of abundance
with the healthy foods you want to
promote.
Ask shoppers to take what they need
and omit limits.

 Present healthy foods in containers that
appear to be almost overflowing.
 When a box or crate appears mostly
empty, move the food to a smaller
container.

 Keep shelves with healthy food
choices well stocked.
 Avoid overstocking less nutritious
food items.

Bundling

Displaying or packaging foods together that can be combined to make all of
part of a recipe.






Bundle foods and a recipe together.
Up to 18% more people will choose foods
bundled for convenience, even if they are
healthy foods.
Bundling to promote healthy foods can
reduce the amount of unhealthy, unbundled
foods chosen by up to 25%.





 Simply displaying foods that can be

prepared together next to each other can
increase how much they are chosen.
 For example: beans with rice, oats with
raisins and apples, pasta with tomatoes
and onions, or chicken with rice and
carrots and chicken broth.

Make a small display of items that go
together for a recipe and include copies
of the recipe for shoppers to take.
Consider culturally relevant bundles.

Convenience

Making it easy for shoppers to find and select food.

Use a shopping model.
 Shoppers can quickly and easily
choose the foods they want from
organized displays.

Consider expanding or changing
distribution hours to serve shoppers who
work during typical business hours.
Also consider limiting documentation
requirements.

Make items easy to see and reach.
 Display items at eye level – not too low
and not too high. Lowest shelves could be
used for storage or overstock.
 Use shelves for non-perishable foods.
 Angles produce bins so they are easy to
see and reach.

Normalizing

Providing a reference to what the “normal,” or average, person does.

 Signs informing shoppers that the
average family takes 5 produce items
increases the amount of produce taken
by more than 10%.

 Use positive messaging on healthy foods, such
as a thumbs-up symbol on produce items, to
highlight good choices.
 Prioritize translation needs.

Placement

Where foods are placed affects how much shoppers take.



Placing an item in more than one
location on the line can increase
takings by 300%. (The first exposure
may be priming.)





 Foods placed in accessible,

easy-to-see locations can be
taken as much as 100% more
than hard-to see items.
 Place healthy items at eye
level, less healthy items down
low.

Foods placed first in line are
chosen up to 11% more than
foods later in line.
Think about produce displays
in the supermarket. Place
produce displays near the
entrance to entice shoppers to
choose more.

Priming

Placing posters, floor arrows, shopping cart placards, etc. that highlight a
particular food at strategic locations such as waiting rooms or entry ways
increases the likelihood that shoppers will select that food.

 Encourage volunteers to “talk up” the
produce or other healthy foods that
are available that day.
 Floor arrows increased produce sales
in a grocery store by 9%.

 Hang posters with beautiful photos of fresh produce
that you are distributing that day in the waiting area.
 Free, downloadable photos and images are widely
available on the internet.
 Prioritize translation needs.

Signage

Providing useful information about healthy foods nudges shoppers to choose
them over less healthy options.
 Display small signs near specific
foods with health or cooking tips.
 Hang colorful, informative posters
or signs in the distribution area.
 Utilize signage in multiple
languages that reflect the diversity
of your customers

 Describe foods in exciting, descriptive ways, such
as “fresh, locally-grown apples” rather than just
“apples.”
 This can increase sales in grocery stores by up to
27%.

Visibility

Arranging foods so that they can be easily seen and look attractive.






Angle food crates or containers down so
the lip does not obscure the shopper’s
view.
Use sturdy polypropylene baskets or nice
crates to display produce.
Use bright, cheerful oilcloth tablecloths
on produce tables.




 Display healthy foods at eye level and

less healthy foods down below. People
tend to take the first option they see.
 Arrange distribution so that foods are
not blocked by other foods or tables.
 Consider switching to a grocery store
model.

Improve lighting over
produce or dairy area.
In grocery stores,
produce that is lighted
with soft, focused lighting
sells 30% more.

